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1. »x¥ (efﬁmency) VS. #zxy (effectiveness)

2. # % 7 (Hawthorne studies)

3. E%\%E(authorlty) VS. 4 (power)

4. %4 B¢ % (stereotyping) VS. & #53< & (halo effect)

5. df & T fi7~ +7(break-even analysis)

6. Eﬁi"’# |(concurrent control) VS. ¥ # 7+ (feedforward control)
7 12 Bg % % (the strategic constituencies approach)

8 % ® % (focus strategy) VS. £ B i+ ¥ % (differentiation strategy)
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1. g lesi~ v ? s ity w $ 4 ? (characteristics of an
organization’s culture)
2. #3} Motivation-Hygiene Theory ? 4 e fis * 3235 b fl 1 L
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